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What is social media?

As a trend, social media is how people use decentralized, 
people-based networks to get the things they need from one 
another rather than from traditional institutions, like business or 
media.

As a technology, social media is any tool or service that lets you 
share information and network with others.
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Social media platforms

“Power to the people - Social Media Tracker Wave 3,” Universal McCann.



“Power to the people - Social Media Tracker Wave 3,” Universal McCann.



Social networks

Social networks are sites that connect people with shared 
interests, backgrounds, etc.



Why are social networks important?



Social media & the legal industry

“Social networking Web sites are just glorified directories - the 
21st century version of the phone book or the legal directory.”
“Social Networking May Pay Off in the End,” Law.com.  June 9, 2009.

“Blogging and podcasting are the 2009 versions of writing articles 
and giving CLE presentations.”
ABA Journal, January 2009.

Almost 50% of lawyers are members of online social networks
More than 40% of lawyers believe professional networking will 
change the business and practice of law over the next five years
“Survey Highlights the Power of Social Networks,” Law.com.  October 24, 2009.



What can you tell me about LinkedIn?

It’s like a huge professional networking event, happening all the time, 
online.



Why LinkedIn?

“In my humble opinion, it’s the most powerful marketing tool out 
there.  It’s a quick, simple way to manage a wide range of 
relationships.”
Paul Trout, Akina Corporation.  “Attorneys are getting LinkedIn to clients online,” Wisconsin Law Journal.  September 22, 2008.

• Over 30 million members from over 50,000 companies
• 216,000 lawyers had LinkedIn profiles in June 2008, compared to 
163,000 in April
• 60% of active LinkedIn users are business decision-makers
• 40 years old is the median LinkedIn user age
• Executives from all Fortune 500 companies are LinkedIn
• 45 Axley employees currently are LinkedIn

Pew Internet & American Life’s December 2008 tracking study.



How do I get started?
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Some testimonials

From a partner at Davis & Kuelthau, s.c. in Milwaukee…
“In response to two of his emails asking clients to connect, not 
only did they accept his invitation, but also, they contacted him, 
saying, ‘I’ve been meaning to get in touch with you about…’.  Two 
new matters landed on his plate, with very little effort on his part.”
“Attorneys are getting LinkedIn to clients online,” Wisconsin Law Journal.  September 22, 2008.



Some testimonials

Attorney Thomas N. Shorter, “a shareholder in the Madison office 
of Godfrey & Kahn S.C., says he has LinkedIn set as his homepage.  
Every time one of his 200 or so connections adds a connection, he 
is notified of that.  If the new connection is someone that Shorter 
would like to know professionally, he telephones his connection 
and asks him to or her to make an introduction.  This has 
happened a number of times since joining LinkedIn in February, 
and he’s garnered a number of new cases and clients via this 
method.”
“Attorneys are getting LinkedIn to clients online,” Wisconsin Law Journal.  September 22, 2008



On LinkedIn Q&As

On LinkedIn Q&As...
“I use LinkedIn quite a bit to write articles.  I am an attorney.  If 
there is a specific legal issue I want to write about, I will submit the 
issue to all the attorneys in my network.  The answers often give 
me new direction and insight into the subject matter.”
Brian Cuban, via LinkedIn questions



Another way to use LinkedIn

“Lawyers are under a lot of pressure to bill so they know how to 
value their time. A lesson some of the rest of us could learn from. 
The way you can help them is to find the specific areas where they 
can comment. It is time consuming looking for appropriate topics, 
questions to answer and blogs to contribute to. If you or their 
admin could filter the opportunities you may have some success 
breaking through.”
Reno Lovison, LinkedIn Answers





On social media

“The can of worms is open.  It’s much better to be a participant than 
not.  But, walk, don’t run.”
Kurt Karlenzig

USE SOCIAL MEDIA to:
• Look at things in a new way
• Break down barriers, and
• Solve problems through collaboration



For more thought

“What is social media and why should I care?”

“The Tao of Twitter”

“The Video Revolution”

Common Craft videos 
  on LinkedIn, part one
  on LinkedIn, part two
  on Twitter
  on Social Networking
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Questions?

View slide show online on SlideShare.net
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